Job Reference: HHR 401

Job Title: European Brand Manager: Video Games – Social Gaming
Salary: to £50,000 + bonus + car

Location: West London (Middlesex)
Sector: fmcg & Entertainment

Status: Permanent role

Your Contact: Mary Stretch

Key skills: Classic Brand Management, an interest in gaming, a love of rock music & pop culture!

Background

Dare to do something different! 

The video game business is the fastest growing part of the global entertainment industry. The industry has shown double digit growth in recent years and attracts new consumers every day through the release of new hardware, such as Microsoft Xbox 360, PlayStation 3 and Nintendo’s Wii. 

A major part of this amazing growth is the release of fantastically popular new social games, for instance Singstar, Wii Sports and Guitar Hero, appealing to consumers who seek a casual and social experience and the industry now has the largest consumer base ever. 

The most successful franchise within the new trend of social games is owned by our Client. 

We are now looking for top talent that will drive this household name franchise to the next level in Europe. This billion dollar global business faces many opportunities in 2008 and we want your help to implement their key success drivers across Europe!
Job Purpose: European Brand Manager
Focus: Strategic & Creative

Assist the European Marketing Mgr to develop Franchise’s long-term business strategy. 

Assist as directed in the successful implementation of key aspects of the marketing of forthcoming titles.

Key Responsibilities 

Brand Management    50%

· Create and execute European brand plans, content + P&L responsibility for assigned brand titles.

· Proactive approach to pan-European issue management – contribute to driving Best Practice thinking across territories.

· Take feedback from local Brand Managers in Brand Planning exercise and ensure European Brand Plans across all titles are consistent.

Assist Communications planning   25% 

Input ideas and own day to day communication with relevant agencies 

· Execute specific areas of the communications plans

· Analysis of results during and post campaigns to build into subsequent activity

 Benchmarking / volume forecasting all Brand titles   25%

· Competitor analysis

· Benchmarking according to US requests providing European forecast potential to US HQ

-
Consolidate European info and critical path timeline, forecasting preparation for market progress across all titles

Ideal candidate

University Degree or equivalent, numerate.

Classic fcmg Brand Manager, ideally from gaming, but by no means necessarily.

Any strong Brand Manager from consumer products, household or youth marketing would be welcomed and ideal for this role. 

Alternative, we would consider experienced ABMs or great experience in a marketing related discipline

Sense of humour, confident, great written and verbal comms skills
‘Have done, Can do, will do’ approach

Positive and proactive attitude

